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The Big 3 social platforms
Unique aspects of social media platforms
Best practices for social
Hands-on: Setting up your social accounts, discussing 
effective use of your platforms

What we’ll cover



Raise your hand if ... 

Credit: Mean Girls



Shout it out!
Facebook
Twitter
Instagram
Snapchat

First impressions





§ Stay visual: videos, lives, article 
cards, photo posts

§ 16:9 images for stories; square or 
vertical for standalone media

§ Mobile text maxes out ~5 lines
§ Story descriptions aren’t mobile
§ Posting pace is slower
§ Algorithm won’t necessarily surface 

your latest post

Writing for Facebook
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§ Consider changing your headline from what it was on your site
§ Does your Facebook audience know that name?
§ Can you ask a shareable question?

§ Complement your headline and layer more information
§ Ask questions to promote discussion
§ Think about emotion: Which reaction would your audience likely use?
§ Consider: What would make you share this post?

Writing for Facebook: Post Content
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• Create personalized, 
conversational messages.
• Don’t simply post links.
• Don’t give it all away.

Facebook: Best Practices
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• Ask questions.
• Be personal.

Facebook: Best Practices
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§ Mention the people related to 
the content you’re posting in 
your post (@theirname). 

Facebook
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§ Make your posts visual so they pop in 
followers’ feeds: photos, videos, 
embedded story cards

§ 16:9 or 1:1 images work best
§ Clean up raw links with a Bitly link or 

custom shortlink
§ Don’t tweet like a robot
§ Do you need punctuation?
§ Use line breaks to your advantage to tweet 

creatively and in varied formats

Writing for Twitter
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§ Don’t use 280 characters if you don’t need them all (you don’t)
§ Consider what you have that others don’t: Tweet that
§ What can you add to the conversation?
§ Use relevant #hashtags appropriately (do your research)
§ Remember Twitter is largely fleeting and in the moment
§ If it does well once, reuse it
§ Try using quotes, “whoa” statements or numbers

Writing for Twitter: Post Content
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§ Think about your bio.
§ Use an image.
§ Be clever. 

Twitter: Best practices
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§ Post about more than yourself; 
use the rule of thirds. 

§ Retweet others.
§ Ask questions.
§ Join conversations.

Twitter: Best practices
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Twitter: Best Practices
If a story includes a person or organization, include 
them in your tweet.
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§ Use hashtags wisely
§ Conferences
§ Specific projects or initiatives
§ Events

Twitter: Best practices
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Images lead to:
§ 18% more clicks
§ 89% more favorites
§ 150% more retweets 

Twitter: Best practices
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§ Follow wisely
§ Similar interests
§ Others you respect

Twitter: Best practices
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§ Always be watching.
§ Schedule tweets. (But be 

careful.)

Twitter: Best practices
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§ Use lists wisely.
§ Start with the obvious – see who 

others are following.
§ Make lists public or private.

Twitter: Best practices
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§ Very visual: Images should be stunning to 
convince people to stop scrolling

§ Use 1:1 or 9:16 images
§ Go short or go long: Post text will cut off with 

an ellipsis after ~3 lines on mobile
§ Avoid using raw links — they don’t hyperlink
§ The Instagram algorithm means a posts can 

surface in someone’s feed days later

Writing for Instagram
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§ Choose an image that speaks for itself
§ Add context or commentary from that point
§ Have fun and speak more casually when appropriate
§ Add the photo location instead of repeating in text
§ Add hashtags galore — ones other people use — underneath your 

main text to surface your photo for the community
§ Emoji can be hashtagged
§ Don’t go crazy or try too hard though

Writing for Instagram: Post content
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Be human
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§ Best idea: Get on it yourself to participate and observe
§ Ask people who use the platform
§ Ask people what they’d expect from your brand on the platform
§ Monitor press releases and updates from the platform
§ Follow industry leaders, social media managers and organizations that 

cover technology, social media and PR
§ What what your competitors and similar organizations are posting to 

social media

How to figure out a social platform
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Each platform has a specific 
best use case
Your audience will differ 
slightly on each in 
demographics and 
expectations
Not everything has to get 
posted everywhere

Thinking about social platforms separately



Use each platform differently
§ Twitter is quick-moving

§ Facebook is good for 
conversation

§ Instagram for the visual

§ Don’t post same copy or 
blindly reshare across 
platforms; play to strength

§ YouTube = sound on

§ Facebook = captions
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Think about:
What do people do on this platform?
Does my content fit with the mission, purpose or use?
What content can I modify or create for that audience?
What are my goals? (ie traffic or brand-building)

Consider your brand:
What are your values?
What is your superpower?
Who should follow you?

What to consider for platforms



Don’t just do it, do it well
•What is the value for your audience?
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5 social media guidelines
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1. Sound like a real person
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2. Ask good questions
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§ How, why, you, you’re

3. Choose words deliberately
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4. Be clear
Leave a sense of mystery, not confusion.
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5. Evoke emotion
Traffic to emotion

“People share things they have strong emotional reactions to, especially 
strong positive reactions.” — Rosanna Guadagno, Ph.D. social psych
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§ What social media accounts are you on?
§ What are you struggling with?
§ Do you know your voice and brand on social media?
§ What kinds of content are you sharing?
§ What’s working for you? What isn’t?
§ What’s the one thing you can put into practice today?

How can we help you?
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Give us your feedback

http://bit.ly/digitaldc101
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Handouts
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More training online
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• Verification fundamentals
• Big impact with small changes
• Advanced linking tactics
• Word macros

https://aceseditors.org/training/
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